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The Development and Adaption of online Marketing of
THAI-GERMAN Meat Product., Co,Ltd. To Consumers
decision to Purchase Under the Epidermic of Corona

Virus 2019
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The objectives of this study were 1) to study the impact and marketing
adjustment of Thai-German Meat Products., Co,Ltd. (TGM) under the situation of
the Coronavirus 2019 2) to study consumer behavior of processed meat products
through online system and 3) to present online marketing guidelines that
influence the decision to buy processed meat products. The study found that
before the COVID situation, TGM had a marketing model according to the 4P
model, but after the COVID situation, there was Adaptation is an offline and
online marketing mix. According to changing customer behavior, such as
modifying products to be easier to transport There has been an increase in
online sales channels through various platforms, whether delivery LINE OA, Line
My Shop, website, Shopee, Facebook, TikTok, Wongnai, including promotion.
Influencer making a cooking tutorial clip and 6W1H guidelines to find customers
in the business accurately. In the online business, the target customers, the
location of the customers and the duration of the purchase are opportunities
and advantages that offline businesses cannot afford. because it has a wider
customer base and the time that can be opened 24 hours a day, even though the
current COVID situation is starting to subside but shoppers still buy online,
about 20-30% of total sales. This is considered a marketing model that responds
to the situation and behavior of consumers. The new generation who mainly

uses soclal media and take advantage of online channels to increase sales.

Keywords: The Development and Adaption of online Marketing, Consumer
decision, TGM
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1) Tas (Who) wisa anAnaN iy w9 TGM annnsieszd
WaHNIIN ﬁu%iﬂﬂu,a:mﬂumz?fumwaiaﬂﬁwﬁaaawvlaﬂfua:aau"lauf WWUI UL
luiingunoru wivhu nguauvine s

2) azvinerls (What) 3o orlsAoazlsdodsfigndsiosnns nsdl
294 TGM andifingfinssuiiasundasly nande nasanunisallaininng
fosnsdovivooulaiiunndu s Twdunealisanisinevioin nduee
Uanazlndunauvsaslugranunisallain uazdenaunaudelaqiu fone
UanAdudvoauiounndu suiu wasinssuguilaaiiniunsldledoauaznis
nurudaameou latuanadnedfanlusoan TWriunsususiveussm
FrunsingoannIsTIsHIuLNanWasusineg Wongnai visilveuasu«
Isinnagms 5A WunagmsiAaduTuaa 4.0 Taw Phillip Kotler naTuniisde
“Marketing4.0" {unagnsiinsuuuunagusurenisnaiaiiends 5 Jade
sulsun 1. Aware: ns53nuansdaual 2. Appeal: mnuwaudusaunAnAual
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AMsuuztindudanngdu

3) i wiu (Where) fosvneoa lailsing iouuwannwosuuazusnis
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MVHENNUNR
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oaazdodreianduinuruninusd lildfiinanszuusovonuy daiu
Baanana il ldfidmddryusiusznsia
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alfinunywan lwesn Wudu visilaasuvosnadndas do n1swandudid
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6) fulastne (Whom) wso widalas Tastneiifinasionisde
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