215aISUINNSSHAVAN

§nssu IF‘ISD\)S"I\) m*numaTnunussnamwumaummn
Rituals, Amulets, Thai Beliefs, and Transnational
Belief Businesses

AU lvunes AnanelnAy Lay S50 RANENI 2

FuFu: 26 Revnan 2565 Tuuiila: 15 Auenew 2565 taniL: 8 AAIAN 2565

UNARED

UNANASEUANET “WENTIN LATD999 ANITe e AugIfanlnuiTe
¥ ay, vaal =2 a a o I dl =2 o a
dugnf” 14Ran19An @R NN AiRgUszasdiine 1) AneiAuaR09919
fNANeaiUANNITe 2) AnsalanazgtuiugINandNTaIBTNFANTNG
waz 3) AnmnsruaunisganarNidaineduans lnanisdinsziianatsuas
mmumwmmmn @'mﬂ@llNﬂﬁ“’ﬂ‘ﬂ‘i.lﬂ’]ﬁ‘ﬁﬁ‘ﬂ@ﬂ/lmﬁl’m‘i_lﬂQWﬁJLﬂﬁJ 6 AU NANELELNA
Fudnfiieafunanuide 5 Ay meammmumi@mmﬁm@mwmﬁu 5 AL
nanMIAnEINLATAUARTasT AR Tug s G e ueFEl 2
UsziAn A 1) MAUARTENUAN TIRLAUANNAAUARNITAIY NANIIN LATAIIN
Fanuena axinliianas desiudilan wazazinlilscaunadnialuynsinu
2) iAUARLTIAL NTaITNENIIN ANITE FANIAR LATDI319TB9TAY LTTWEN
o A -dl =< | a dl a ¥ a ' :’/ dl
Faglusnuvizeaediiszan wazlugsnanauedudiuazidnisawintiu ansig

a dl 9 a a 2 a dl ndld =
wuugsfianimadnd § 2 Uszimilsznaudag 1) g3iannuiTenignumse
Fruaelusinadsema wu nadafuludssma natlweeuslunisdndiming

a

v dl dl o dl a o o Ay 1 4‘ o o aal
FUAMINLNLANNTE LWazn19itadmnviTe U lus sz mANe AN NENITN

"inAnwnEynnAalamansumnigin uangnaiinedian g3 uazniaiiles, ngnduuinnsy
AN unInenaefaEn
2 pransefilszan anandnguaniedian gana Lazn19iiies, MeNauuinnssudann uunaneduadn



Ui 6 aUUA 1 UNsIAL — DNUIEU 2566

Tupnetszmd waz 2) V'nﬁqiﬁ@Lﬁ'mﬁummﬁfa%’mmﬁﬁﬁﬂuﬂixlmﬁim i
nstimgnénssUssmaluinianss sl daganaaurieseaes
2 ReilriiavesAudnuazing utadu 2 fu Ao fuesiEnsm wazduzes
d“mqmmﬁmﬂ’"}'ﬂqmwmm”ﬂ z%mﬁ*umzmumiqiﬁ@mmﬁfa%’ﬁmﬁuﬂuﬁu
2 Fruduiu Ao NezuaUNALRENITN LAYNTELAUNSANLLATET19T09TE
TneusiazduneuRiifaades 3 nau Ae ganaimdn Infiedlfin1smasiemna
wazenasdiinanssy Gefinisineuiueietedenteaiy

ANANATY: WON3TN, LATANIN, §INAAYNNITE, §INARANNITTNNEF

Abstract

The objectives of this research were as follows: 1) to investigate
foreigners’ attitudes about beliefs; 2) to investigate the kinds and business
models of foreigners’ beliefs; and 3) to investigate the transnational belief
business process. The qualitative research was conducted. The material was
collected via document analysis and in-depth interviews. The participants were
six faith-based business owners, five buyers of faith-related products, and five
ritualists. The findings revealed that there are two distinct sorts of foreign views
about transnational belief businesses: 1) positive attitudes based on the belief
that rituals, amulets, and sacred objects will create power, prevent bad things,
and lead to success in all aspects; 2) negative attitudes based on the belief
that rituals, beliefs, sacred objects, and talismans are nothing more than an
antique or souvenir and a business that only sells goods and services. While
there are two sorts of transnational business models based on a belief: 1) faith
businesses with bases or stores in foreign countries, such as opening a shop
in the country and being an agent for distributing faith-related products and
opening an office or shop in a foreign country to organize rituals in foreign coun-
tries; 2) businesses related to transnational beliefs made in Thailand, such as

bringing foreign customers to perform rituals or bringing to the rental of sacred
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objects, amulets, and talismans. In addition, the categories of commodities
and services are separated into two aspects: the ceremonial aspect and the
holy artifacts and talismans aspect. Similarly, the transnational belief business
process may be separated into two areas: the ritual process and the talisman
process. Each level involves three interconnected groups: shop owners, foreign

guides or service providers, and ritual performers.

Key words: Rituals, Amulets, Business of belief, Transnational belief business
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